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In today’s digital age, high-quality photography is an essential aspect of any successful brand or 

business. With the rise of e-commerce and social media, customers now have more opportunities than 

ever to interact with brands and their products online. As a result, having eye-catching and engaging 

product photography has become a crucial part of the marketing mix.

However, with so many different product photography styles available, it can take time to determine 

which is right for your brand. Some styles work better for specific products or industries, while others 

may be more suitable for particular marketing goals or channels.

To help you navigate the world of product photography, this ebook explores ten different product 

photography styles and outlines the benefits they can provide for brands and businesses. 

By understanding the various product photography styles available, you can make informed decisions 

about the type of photography that best suits your brand and product. Whether you are looking to create 

a professional and polished image or showcase the unique features of your product, this ebook provides 

the insights and inspiration you need to take your product photography to the next level. 

Thanks for downloading this free ebook. I hope it guides you in choosing the right photography style for 

your products, brand, and marketing strategy.

PRODUCT PHOTOGRAPHY
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Perfect for: 
☑ eCommerce ☑ Websites ☑ Print ☐ Social Media ☐ Advertising ☐ Catalogs  ☐ Hero Images

Characteristics: product on white photography is a classic 

product photography style in which the product is photographed 

on a plain white background without any distractions or props. 

This style is often used for e-commerce websites, catalogs, and 

print advertisements. The main characteristic of this style is that 

it provides a clean, professional, and simple look to the product, 

highlighting its details and features.

Benefits: product on white photography is an excellent choice for 

e-commerce websites as it helps to focus the viewer's attention 

on the product and its details. This style enables the customer to 

envision the product in their lives without being distracted by any 

unnecessary elements. It also creates consistency across product 

photography, which is crucial for building brand identity and trust.

Products that suit this style: products with intricate details, 

unique textures, and intense color contrasts are well done for 

product on white photography. 

PRODUCT ON WHITE

Perfect for: 
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LIFESTYLE

Characteristics: lifestyle photography involves photographing the 

product in a natural setting or context, with people and objects 

that relate to its intended use. This style is used to showcase 

the product’s real-world application and create an emotional 

connection with the customer. The main characteristic of this style 

is that it captures the product in a relatable and authentic way.

Benefits: lifestyle photography is great for creating images that 

customers can relate to and see themselves using the product. It is 

a powerful tool for building brand identity and customer trust. By 

using lifestyle photography, a brand can show how its product can 

fit into the customer’s life and make it easier or better.

Products that suit this style: lifestyle photography works well for 

products associated with activities or hobbies, such as outdoor 

gear, sports equipment, or food products.
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FLAT LAY

Characteristics: flat-lay photography involves arranging the 

product on a flat surface and photographing it from directly 

above. The main characteristic of this style is that it highlights 

the textures, patterns, and colors of the products. This style often 

showcases multiple products at once, creating a visually pleasing 

and organized image.

Benefits: flat-lay photography is excellent for e-commerce 

websites or social media, where brands must display various 

products together. It is also helpful for highlighting the details and 

textures of products, such as clothing or food items. This style can 

give the products a luxurious and high-end look.

Products that suit this style: flat-lay photography is perfect for 

products that are smaller in size but have intricate details, such as 

makeup, stationery, jewelry, and clothing accessories.
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ENVIRONMENTAL

Characteristics: environmental photography involves 

photographing the product in its natural setting or environment. 

The main characteristic of this style is that it evokes emotions and 

makes the viewer feel as if they are there. This style creates a sense 

of adventure and showcases how the product can be used in real 

life.

Benefits: environmental photography is great for brands that want 

to showcase their products in action, such as outdoor and travel 

brands. This style can create an emotional connection with the 

customer, inspiring them to explore new places and try new things.

Products that suit this style: environmental photography works 

well for products that are used in outdoor activities, such as hiking 

boots, camping gear, or surfboards.
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STUDIO STYLE

Characteristics: studio style photography involves photographing 

the product on a plain or colored background, with controlled 

lighting to create a consistent and uniform image. This style is 

used to create a professional and polished image of the product. 

The main characteristic of this style is that it provides a clean and 

uniform look, making the product stand out.

Benefits: studio style photography is great for e-commerce 

websites or brands that want to showcase their product 

professionally and polishedly. This style can highlight the product’s 

features and texture by using controlled lighting, making it more 

engaging for the viewer.

Products that suit this style: studio style photography works 

well for a wide range of products, especially those that require a 

clean and polished image, such as electronics, cosmetics, personal 

accesories, or clothing.
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BLACK BACKGROUND

Characteristics: black background photography involves 

photographing the product on a plain black background. The 

main characteristic of this style is that it creates a strong contrast 

between the product and the background, making the product 

stand out. This style creates a moody and dramatic look, drawing 

attention to the product’s details and texture.

Benefits: black background photography is great for creating 

a high-end look and feel to the product. It can create a sense of 

luxury and exclusivity, making the product more desirable to the 

customer. This style is perfect for products that have intricate 

details or textures, such as jewelry, leather goods, or high-end 

cosmetics.

Products that suit this style: black background photography 

works well for products that have a strong contrast with the 

background and have interesting textures, such as jewelry, 

cosmetics, personal accesories, and electronics.
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WHITE BACKGROUND WITH SHADOWS

Characteristics: white background with Shadows photography 

involves photographing the product on a white background, with 

shadows added to create depth and dimension. This style is used 

to make the product appear more three-dimensional and realistic. 

The main characteristic of this style is that it adds a sense of depth 

to the product, making it more engaging for the viewer.

Benefits: white background with Shadows photography is great for 

e-commerce websites, as it helps to make the product appear more 

realistic and engaging. This style can also help to showcase the 

product’s unique features and textures, creating a more dynamic 

image. By adding shadows, this style can create a sense of depth 

and make the product stand out.

Products that suit this style: white background with Shadows 

photography works well for products that have interesting 

textures, shapes, or features, such as shoes, handbags, or home 

decor items.
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MINIMALIST

Characteristics: minimalist photography involves photographing 

the product simply and cleanly, with minimal or no props. This 

style is used to create a sense of elegance and sophistication, 

focusing solely on the product’s design and features. The main 

characteristic of this style is that it creates a sleek and minimalistic 

image, making the product stand out.

Benefits: minimalist photography is great for brands that want to 

showcase the product’s design and features rather than distracting 

props. By using a minimalist approach, the product becomes the 

focal point of the image. This style can create a sense of elegance 

and sophistication, making the product appear high-end and 

exclusive.

Products that suit this style: minimalist photography works well 

for products that have a strong design element, such as furniture, 

home decor, or fashion accessories.
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HERITAGE

Characteristics: heritage photography involves photographing 

the product in a vintage or antique setting, creating a sense of 

nostalgia and history. This style is used to create a story around 

the product, connecting it to a particular time or place. The main 

characteristic of this style is that it creates a sense of nostalgia and 

authenticity, making the product more meaningful to the viewer.

Benefits: heritage photography is great for brands that want 

to showcase the history or tradition behind their product. This 

style can create a sense of nostalgia and authenticity, making the 

product more meaningful to the customer. By connecting the 

product to a particular time or place, this style can create a story 

around the product.

Products that suit this style: heritage photography works well 

for products that have a long history or are associated with a 

particular time or place, such as vintage clothing, antiques, or 

artisanal products.
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MACRO STYLE

Characteristics: macro style photography involves photographing 

the product up close, often using a macro lens to capture small 

details and textures. This style is used to create a sense of intimacy 

and attention to detail, highlighting the product’s unique features. 

The main characteristic of this style is that it can create a highly 

detailed and engaging image, making the product stand out.

Benefits: macro style photography is great for showcasing the 

product’s unique features that may not be visible at a distance. 

Using a macro lens, this style can capture small details and 

textures, creating a highly detailed image of the product. This style 

can create a sense of intimacy and attention to detail, making the 

product more engaging for the viewer.

Products that suit this style: macro style photography works 

well for products with intricate details or textures, such as jewelry, 

watches, or food items. It can also work well for products with a 

unique shape or design, such as car parts or tech gadgets.
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